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Digital signage has become an important element in modern banking, allowing a more effective
customer experience and communication. The banking industry is rapidly becoming aware of how
digital signage can provide an extremely valuable business and internal communications
resource for its everyday needs.

Banks have become retail environments, rediscovering the value of in-branch services for
boosting sales and strengthening customer relationships. Digital signage enhances in-branch
customer experience, serving as an effective communication tool to present targeted information
to waiting customers, promoting new products and services.

One of the major challenges faced by the banking industry is how to educate customers and

promote the bank’' s progr ams and product s. Due t o (
increasing number of financial products and services, responding quickly to changing market

conditions. Banks are seeking new ways to position themselves competitively and communicate

the benefits of their products in the most effective manner.

By using innovative in-branch digital signage solutions to educate and excite customers, banks
can strengthen branding and maintain customer loyalty. Digital signage helps raise customer
interest by introducing various services, as well as by entertaining the customer while he/she
waits at the bank’s branch. I't al so accaedationsat es empl ¢

In-branch digital signage capabilities allow targeted content according to the interests of
customers in each area of the branch. Customers waiting to speak to a mortgage officer can
view the latest mortgage rates and incentives. Clients waiting to collect travelers checks can
watch exotic destination film promos cross-selling the bank's air mile-accumulating credit cards.
Live stock market feeds keep the customer up to speed on the latest stock exchange numbers
before his appointment with his investment adviser.

Digital signage can also be wused for the bank’s in
training.

C-nario, a global industry leader providing corporations and organizations worldwide with
advanced digital signage software solutions and applications, has implemented its flagship
system, C-nario Messenger, in various banks worldwide.

C-nario Messenger is a complete digital signage display, distribution and management software

platform that provides better-than-broadcast quality playback in any shape, size and resolution.

C-nario Messenger is characterized by its superb multi-display playback engine, as well as its

advanced management, monitoring and control tools. In addition, the system is based on open

architecture, which makes it easy t o customi ze and adapt to differe
innovative content creation tools easily help to create displays and cut costs.
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Benefits of Using Digital Signage

By featuring engaging dynamic visual content through C-nar i o’ s

digital signage system, banks can:

comprsediable si ve

A Enhance customer experience through high quality video and live content at the customer
service desk, in the teller line and elsewhere in the branch.

A Communicate effectively with customers, providing them with updated information about the
bank's various services and programs. Information is displayed in a targeted, relevant
manner depending on where the customer is in the branch, and customer type/segmentation.

A Promote new products and services.

A Easily integrate content and information from various sources, including websites, databases,
live TV and promotional videos, and more.

A Use displays for real-time queuing system information on display.

A Leverage platform for internal use - off-hour employee training sessions via displays.

A Maintain full control and low cost of ownership, using one Network Operations Center (NOC)
to control and operate all displays.

A - Comply with the bank’s data security policy.

A Drastically reducing printing costs of in-branch posters, data sheets and brochures.

A Reducing perceived waiting time.

A Real time reporting and tracking tools enable quick analysis of results and adjusting strategy
accordingly.

Business Value of UsingC-nar i o’ s Sol uti ons

A End-to-end solution: meeting all digital signage operational needs/challenges, using one
unified system (advanced content creation tools, management, distribution, monitoring and
control).

A Scalability: smart and scalable network of up to thousands of channels — optimized to the
bandwidth requirementofthe b ank/ fi nanci al institution. Gr ows

A Open architecture: can easily integrate with the bank’s
dynamic feeds (stock info, RSS feeds, etc.), assuring the content is always relevant and up-
to-date, maximizing ROI through real time targeted messaging.

A Secured system: compatible with the banking industry requirements for security, network
management and communication.

A Permission-based: access is permission-based. Each function (marketing, IT, content) sees
only what it needs to see to perform its role — easy to use, saves time to market.

A Multi-channel, taking the most out of any standard HW: Up to 12 true HD channels from

ONE standard PC — low TCO, easy to maintain, saves energy.

and
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Selected C-nario Customers

Bank Hapoalim, |Israelds Largest Bank

..+ Bank Hapoalim provides banking services and
_Qﬁ : “.. | financial products to millions of people every

< = month across Israel. As the breadth of
services increases, the bank looked for a way
to strengthen its customer relations efforts,

while promoting new products and initiatives.

I'n nurturing Bank Hapoalim s o
customer base, the bank also sought to
communicate non-financial information

thereby attracting customer s
enhancing the branch banking experience. In

addition, the displays are integrated with the

Bank’'s queuing system and pre
number in line.

Through C-nari o’ s digital signage
Bank Hapoalim was able to roll out a national

digital visual communications network to

address all requirements. In one of the largest

networks to have deployed worldwide,
customers ar e alerted to Ban
latest offerings via 1,000 non-stop content

channels displayed across thousands of

plasma and LCD devices, coupled with

multiple feeds of information from various

sources.

Israel Discount Bank

Cnario’s pl atform was intérmalp |cemmanicationd andn e-laarning
country-wide digital signage network at Israel  programs. Once a week, the bank produces
Di scount Bank, I sr ael ’an interhal mevs pregrany o temployaas.k .

The network includes t
and 140 branches. Each branch has between
1-6 screens, and may receive various
combinations of video and audio channels,
based on its location and various other criteria.
Content includes marketing information
promoting the bank and its services,
atmosphere clips, music channels and
external resources — such as news feeds from

the Web and from | sra
broadcast four times a day.
In addition to customer-oriented content, the
bank’' s digital signag
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Barclays Bank

services and products, as well as the brand
and the bank's values.

In addition to the promotional information, the
digital signage application enhances customer
experience and reduces perceived waiting
time. Screens were positioned at the outward
and inward facing windows, playing
commercial material. In addition, screens were
positioned at the counters and the waiting
areas, playing commercials and news. In
branches that have more high profile clients, a
2x2 screen arrangement was set up in the
lounge.

Barclays Bank, a major global financial

services provider, with over 300 years of  The digital signage application is used also for
history, has implemented C-nar i o’ s p | iaterfalpurpeses, playing live feed content for
25 branches across the UK. Various screen employees during their breaks. All screens are
arrangements powered by C-nar i o’ s s eofitrplledaandemonitored using a central
platform were installed, promoting the bank's master station.

The National Bank of Greece (NBG)

The National Bank of Greece (NBG), the  display element, resulting in an amazing and
oldest and largest among Greek banks, has innovative visual effect.

selected C-nari o’'s digital signage platform

its new, pioneering i-bank concept store. :
Located in Athens, the NBG i-bank store is a
multipurpose electronic banking venue that
presents the entire range of i-bank services,
such as Internet banking, phone banking,
mobile banking and ATM. Visitors have the
opportunity to explore, either unassisted or
with the support of the specialized i-bank store
team, the performance of their daily banking
transactions in a fast and simple way.

The digital signage network includes 16
screens (including three touch screens) and
five projectors. The displays show educational
and promotional vibahlkngs Tad tuch sitdes, fcated in a special
services, as well as entertaining content, interactive area, enable visitors to experience
creating an exciting atmosphere. Twelve of the  i-banking services and play interactive games
screens are arranged in a row at portrait  directly on the screens. Five projectors have
orientation,  enabling the display of been installed: three project digital content
synchronized content on multiple screens, on screens suspended from the ceiling, and
as a single, fully integrated, homogeneous two project on the floor at the entrance.
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WithC-nari o’ s digital s i g nastty @anpreve theiquality of its custorbeacark, can v
successfully market new products and services and reaffirm customer confidence in banking

offerings and stability. Through C-nar i 0o’ sedcguet tti mghnol ogy and experienc
customers are more familiar with the choices and opportunities available at bank branches.

C-nario is a trusted partner in effectively and creatively enhancing the bank-customer dialogue.
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